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EFFECTS OF AGRICURAL PRODUCTS OF GEOGRAPHICAL INDICATION
ON BRAND MARKETING COMPETITIVENESS *
——TAKE SICHUAN PROVINCE FOR EXAMPLE
Xie Min
(Neijiang Vocational&Technical College , Neijiang, Sichuan 641000, China)

Abstract Through the analysis of the influence of geographical indications of agricultural products on brand mar-
keting competitiveness inSichuan province, this paper aimed to promote the fast development of the local geograph-
ical indication agricultural products. This paper first analyzed the current situation of Sichuan geographical indica-
tions of agricultural brand products, constructed 8 indices four categories of geographical indications of agricultural
products, obtained consumer data for geographical indications of agricultural products by questionnaire survey, and
analyzed the impacting factors using spss22. 0 statistical analysis. The results showedthatthe brand value, brand
display, brand culture and brand spreadof geographical indications of agricultural products played important influ-
encesin the brand marketing competition, (1) in view of the quality and priceof geographical indications of agricul-
tural products, 64.91% and 39.1% of consumers agreed or very agreedthe geographical indications of agricultural
products had higher quality and prices than other similar agricultural products; (2) in view of the brand name and
appearance problems, 81.1% and 57.9% of consumers agreed or very agreedthe product was better; (3) 53. 14%
and 53.63% of consumers agreed or very agreedthe brand personality and brand cultural problems were better; (4)
53.63% and 70.67% of consumers agreed or very agreedthe brand reputation was better than other similar agricul-
tural products; (5) 73.94% of consumers would like to purchasethe geographical indications of agricultural prod-
ucts. It concluded that the influence of agricultural products of geographical indication on consumer purchase inten-
tion sorted as brand performance value > brand display forces > brand communication. The geographical indication
can enhance the competitiveness of agricultural products brand.

Keywords geographical indications; produce; evaluation system; marketing competitive; empirical research



